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DISCLAIMER:  

This training has been prepared in collaboration between CROSQ (CARICOM Regional Organisation for 

Standards and Quality), PTB (Physikalisch-Technische Bundesanstalt Germany), National Authorities of 

Barbados (Barbados National Standards Institution), Belize (Belize Bureau of Standards), Jamaica (National 

Compliance and Regulatory Authority), Saint Lucia (Saint Lucia Bureau of Standards), and Trinidad and 

Tobago (Trinidad and Tobago Bureau of Standards), and SEVEn, The Energy Efficiency Center in the Czech 

Republic. Every effort has been made to include relevant information concerning the usage of energy labels 

at the points of sale. The organisers however do not take any responsibility for the use of this manual in 

the retailer’s sales activities. Retailers are advised to consult their national legislation and contact the 

relevant national authorities for individual advice and feedback to the proper usage of energy labels in sales 

activities. 

 

 

Publication, October 2023  
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CROSQ Remarks  

The CARICOM Regional Organisation for Standards and Quality (CROSQ) is delighted to engage in the 

development of this Retailer Training Manual. Through this comprehensive guide, we are aiming to equip 

you with accurate and essential information about energy labels, with a special focus on the Caribbean 

Energy Efficiency (CEE) label.   

Designed for businesses involved in the import, distribution, and sale of refrigerators, freezers, wine coolers, 

air-conditioners, and lighting products, this training manual offers valuable information. It outlines the 

significance and advantages of utilizing energy labels; details the key attributes of the CEE label; and 

provides details about the national authorities within the five CARICOM Member States (Barbados, Belize, 

Jamaica, Saint Lucia, and Trinidad & Tobago) where the implementation of these labels is being piloted, 

along with their respective roles and responsibilities. Moreover, the manual provides guidance on the proper 

affixing and display of energy labels at points-of-sale. Finally, it includes global perspectives, such as 

information on the placement and display of energy labels in the European Union (EU).  

By empowering your customers to choose more energy-efficient products, you are allowing them to make 

significant savings on their electricity bills in the next years, as they will be using these products at home. By 

collaborating with us to encourage and guide customers in selecting and using energy efficient appliances 

in their homes and businesses, you are not only reducing energy costs for your individual customers and 

your respective countries, but you are also playing a vital role in mitigating greenhouse gas emissions that 

pose a threat to our planet.  

The manual reflects information that was shared during three educational sessions that were conducted in 

June 2023 for the benefit of managers and retail staff of stores that sell these specific electrical appliances 

in the aforenamed five CARICOM Members States. These states are beneficiaries of the “Strengthening of 

the Quality Infrastructure for Sustainable Energy in the Caribbean (QSEC)” Project.  The QSEC Project is 

aimed at developing energy efficiency quality infrastructure services for select domestic appliances in the 

CARICOM Region and the Dominican Republic and is funded by the Federal Republic of Germany through 

the Ministry for Economic Cooperation and Development (BMZ) and managed by the International 

Cooperation Department of the National Metrology Institute of Germany, PTB. CROSQ has taken the lead in 

implementing the project, in collaboration with the Instituto Dominicano para la Calidad (INDOCAL) from 

the Dominican Republic.  

We strongly encourage you to use this manual to enhance your understanding of energy labels and to take 

advantage of the promotional and educational resources developed and made available for download from 

https://energy.crosq.org/downloads/. The resources are designed to assist in effectively communicating the 

energy label content to your customers.     

CROSQ, in conjunction with the national authorities in the countries listed above, is at your disposal to 

provide ongoing support for this important initiative. We extend our gratitude to you for your keen interest 

and commitment. Together, we have the power to make a lasting impact in shaping a more energy-efficient 

and sustainable future.  

 

 

 

https://energy.crosq.org/downloads/
https://energy.crosq.org/downloads/
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PTB Remarks  

As the International Cooperation Department of Germany’s National Metrology Institute, PTB, we would 

like to extent our gratitude to everyone who is reading this manual with a genuine interest in understanding 

the efforts undertaken within this initiative. We first started our partnership with the Regional Organisation 

for Standards and Quality of the Caribbean Community (CROSQ) in 2016 with the goal to help reduce 

greenhouse gas emissions by introducing energy labels for electrical appliances. 

We greatly appreciate the crucial role that importers and retailers play in these efforts. Whether it's their 

communication with appliance manufacturers, their choices in which appliances to bring into the market, 

or their guidance to customers about appliance labelling and the information provided through the labels, 

their impact can be significant. This manual is designed to provide retailers with the necessary knowledge 

about energy efficiency labelling to excel in these roles. 

PTB is delighted to support this project on behalf on the German Government. We are convinced that the 

hard work which was invested by our implementing partners at CROSQ and INDOCAL and by the respective 

national authorities of the five countries, where the label implementation was piloted, will pay off and that 

the CEE labels will soon be seen in all CARICOM Member States.  

Thank you very much for your support! 
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Trainer’s Profile 

Juraj Krivošík 

Executive Director  

SEVEn, The Energy Efficiency Center 

Prague, Czech Republic 

 

Juraj Krivošík has 20+ years of experience on energy efficiency projects, with a special focus on energy 

labels: 

 market surveillance and energy label compliance verification,  

 proper energy label display at the points of sale,  

 consumer awareness,  

 promotion of energy efficient models.   

 

 

 

Thank you for your interest in using energy labels actively in your sales activities.  

Energy labels provide value to the individual customers (saving money), to the whole society (climate 

change prevention, energy security), and to the retailers (value added products promoted).  

We therefore appreciate your responsible approach to display energy labels and remain available for 

questions in case of your interest or a need for specific clarifications!  

 

 

  

INTERNATIONAL

COOPERATION

50

Thank you for your attention

Juraj Krivošík

SEVEn, The Energy Efficiency Center

Prague, Czech Republic 

Email: juraj.krivosik@svn.cz
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Acronyms  

BNSI  Barbados National Standards Institution 

BBS  Belize Bureau of Standards 

CEE Label  Caribbean Energy Efficiency Label 

CFL   Self-Ballasted Compact Fluorescent Lamps 

CROSQ   CARICOM Regional Organisation for Standards & Quality  

EU  European Union  

kWh  Kilowatt Hour 

LED  Light Emitting Diode 

NCRA  National Compliance and Regulatory Authority 

PTB  Physikalisch-Technische Bundesanstalt 

SLBS  Saint Lucia Bureau of Standards 

TTBS   Trinidad and Tobago Bureau of Standards 
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Energy labels are a globally used tool which help consumers to distinguish between products available on 

the market and help them choose more energy efficient models.  

Active usage of energy labels in the sales activities ensures that consumers have access to the energy 

efficiency and performance-related information prior to their purchasing decision.  

This training manual is designed to provide participants with information about the importance of energy 

label display, as well as the proper way to display energy labels in the participating countries of the CROSQ 

Regional Energy Efficiency Labelling Project. The training manual also covers case studies and best practices 

from the European Union. The manual supports the implementation of the CARICOM Regional Energy 

Efficiency Labelling Scheme in select CARICOM Member States.  

The participating CARICOM countries are introducing the energy label scheme for the following product 

categories: refrigerators, freezers, wine coolers, air conditioners and lighting products and it is 

therefore essential that retailers play a part in properly displaying the energy labels to their customers.  

This training manual is targeted at retailers in all participating countries.  

 

Any business that sells refrigerating appliances (refrigerators, freezers, refrigerator-
freezers and wine chillers), air-conditioners, or lighting products should play an active 
role in the proper display of energy labels at their points of sale.  

 

This document captures information that was shared during online trainings that took place in June 
2023. Participants in these online trainings were from the participating CARICOM States listed in the 
image above.  

 

Please check the current status of your national legislation in order 
to obtain up-to-date information about the legal requirements 
concerning the proper use of energy labels at the points of sale.  
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This training manual is focused on the proper display of energy labels at the points of sale. It is therefore 

targeted towards:  

• Retailer management who may use and display of energy labels at their premises and sales 

channels,  

• Shop assistants who may use the energy labels in their daily routine in order to be aware of 

their duties and to be able to explain the energy labels to their customers,  

as well as  

• Any other retailer staff, e.g. website developers, specific product managers, etc., who deal with 

formal duties concerning the product display and sale, and 

• Suppliers and importers, government authorities, green procurement organisations, consumer 

protection NGOs, etc., who can benefit from understanding of why and how exactly energy labels 

should be made available to consumers.  

 

Please note that currently, two stages of the energy label legislation implementation are in place in 

the participating countries: Jamaica with a compulsory stage in place and Barbados, Belize, Saint Lucia, 

Trinidad and Tobago with a voluntary form of energy label display.  

 

Please refer to your local legislation and authorities for 
confirmations, possible developments, guidance and changes. 
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Energy labels are a tool whose key feature is to rank products by energy efficiency and other performance 

parameters.  

The key advantage of energy labels is that they allow consumers to compare various models of a specific 

product category according to a common testing methodology, which is the same for any manufacturer.  

 

 

The overall advantage for consumers therefore is that the label helps them to choose 

more energy efficient models and therefore lower their future energy bills.  

 

The related advantage for the society is that a higher presence of energy efficient 

products in use lowers the energy consumption, thereby lowering greenhouse gases both 
on local and global levels, as well as contributes to energy security by lowering the need to 
import fuels from other countries.  

 

In addition to meeting the legal requirements in countries where energy labels are 

mandatory, utilizing energy labels correctly offers retailers the benefit of fostering 

consumer trust and confidence. This enhanced trust encourages customers to prefer 
the retailer's services over those of competitors. 

 

 



 
 

 10 

 

 

The key feature of energy labels is that they are based on measurement and testing 

methodology (standards) and in some cases, legislation, which are the same for any brand or 

business manufacturing or importing products of a specific product category.  

The consumer therefore can trust an energy label, knowing that the methodology for assigning an energy 

efficiency class to a specific model is not influenced by a manufacturer’s individual method, but rather 

follows a universally applicable method for all products available on the market.  

In order to further increase consumer trust in the energy label scheme, it is also essential that the market 

surveillance authorities organise regular compliance verification actions, ensuring that the information on 

the labels is accurate not only when the products are entering the market but also at the later stages, e.g. 

when displayed in stores.  

It has to be highlighted, mainly in communication activities towards consumers, that the values on the 

energy label were obtained under controlled laboratory conditions. This implies that, for instance, the 

annual electricity consumption indicated for a product may not be identical with the real electricity 

consumption which will be billed to individual households. This discrepancy arises because the 

measurement conditions for energy label testing are always different from the real user habits in any 

individual homes (e.g. how often the refrigerator door is opened, how frequently a light bulb is turned on, 

at what temperature the air-conditioner is set, etc.).  
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There are three related types of policies influencing the availability of products on the market from the 

energy efficiency point of view:  

 

 

MEPS (Minimum energy performance standards) – which define the 

lowest allowed efficiency and performance parameters within a specific product 

category that are allowed to enter the national market (e.g. certain level of lumens per 

watt for lighting products) and could be sold to consumers. 

 

 

Energy labels – which rank products available on the market within pre-defined 

energy efficiency classes, allowing consumers to learn and choose between less and 

more efficient models (and ideally prefer the latter ones).  

 

 

Awareness, communication and green procurement activities 

designed to motivate consumers (individual or institutional) to purchase more efficient 

models than they would do otherwise.  
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There are several reasons why refrigerators, freezers, refrigerator-freezers, wine chillers, room air-

conditioners and lighting products have been selected as the product categories to be covered by energy 

labels.  

One of the reasons is that these are product categories where:  

 the user phase (when products are in use by the consumers) is the dominant part of their energy 

consumption / environmental impact,  

 there is sufficient potential for more energy efficient models to enter the market exists, and  

 the energy labels have the potential to motivate market players to deliver more efficient models 

to the market.  
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This chart shows the real market situation on energy efficiency parameters of new refrigerators entering 

the market (in the EU, but also relevant for other markets and other product categories) – while the general 

sales of new products are increasing and the products become larger, the average efficiency of new models 

improves so that also the overall energy use from the respective product category decreases.  

 

 

This is one of the key impacts and benefits of energy labels – to push 

the market towards more efficient models which are, 

thanks to the energy labels,  

a) available on the market and  

b) being selected by the customers.  

 

Such developments are not observed for product categories without an energy label in place. 
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The overall improvement in energy efficiency performance is not unique to refrigerating appliances, it also 

manifests in lighting products, and air-conditioners, which are also covered by the energy label legislation.  

As can be seen from the market developments of the last three decades in the EU, efficiency 

parameters have substantially improved for all of these product categories.  

 

 

To a large degree, this is due to the impact of energy labels – which allow consumers to 
rank products by energy efficiency and motivate manufacturers to deliver more efficient 
models to the market. 
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Currently, two modes of energy efficiency label implementation are in place in the participating countries.  

Jamaica has implemented a compulsory system, which means that all products from the respective 

product categories should have an energy label when sold to consumers.  

 

Barbados, Belize, Saint Lucia, Trinidad and Tobago:  Where the status of the programme 

is voluntary, it means that importers and retailers can choose whether to participate. To participate, they 

must submit a request to the Authority and complete a declaration and registration process and provide 

relevant testing documentation to meet compliance. Once they have done so, the Authority will provide 

them with energy labels for their products. 

 

Please note, updates in the legislation may take place in the future, moving from the 
voluntary to the compulsory mode, or new product categories may be added. Therefore, 
please do refer to your National Authority to learn what applies to your country.  

 

It is also important to note, that next to the energy labels, also a “Minimum Energy Performance Standards” 

(MEPS) legislation may be in place, which prohibits the sale of certain products on the market, if their 

performance parameters do not reach specific thresholds. An example of such policy is the case of lighting 

products in Barbados, where only products with 40 lumens or more per Watt can be sold, with effect from 

July 2023. This in essence means that incandescent and halogen lamps are no longer allowed to be sold in 

Barbados due to their very low efficiency (as is also the case in many other regions of the world). Please 

note stricter thresholds may enter into force in the future.  

  

INTERNATIONAL
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CARICOM Energy Efficiency labels: Product categories covered in the region

Refrigerating 
appliances *

Air-conditioners Lighting products

Barbados Voluntary Voluntary Compulsory**

Belize Voluntary Voluntary Voluntary 

Jamaica Compulsory Compulsory Compulsory

Saint Lucia Voluntary Voluntary Voluntary 

Trinidad and Tobago Voluntary Voluntary Compulsory

*   Refrigerating appliances cover refrigerators, freezers and wine coolers.

** Lumens per watt to be indicated on product packaging. With effect from July 2023, sale of lamps with less than 40 lumens / Watt will be 

prohibited. 
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Please note that an energy label is always specifically issued for use in the respective country. While the 

labelling standards and overall system are largely identical across all five participating countries, there are 

some national differences:  

- The logo of the respective national authority appears at the top, to the left of the CROSQ logo. 

- Usage and purpose of the QR code - For Jamaica it provides the consumer with additional 

information about the product, and it is used by the Regulator for internal formal compliance 

evaluation purposes.  For the other countries it leads to a website which provides consumers 

with information about the energy labelling scheme and its purpose and advantages to 

consumers of buying energy efficient appliances (see more information on page 48).  

- Yearly operating cost – Depending on the country, the energy label for refrigerating appliances 

may also contain the monetary figure of yearly operating costs, which is expressed in the local 

currency. 

The technical standards which guide the testing and calculation of the figures for the energy labels are 

identical (CARICOM Regional Standards), with only few exceptions to adapt to local technical conditions, 

e.g. the frequency (50 Hz or 60 Hz). 
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The following information is the most instructive and informative to the consumers, whether they are 

looking for basic information or more technical details about the respective products:  

 Energy efficiency class, which ranks the products on the market in accordance with their 

energy efficiency performance, from the best performing (green - A) to the least performing 
(orange - F). This intuitively motivates customers to prefer more efficient models.  

 Annual energy consumption in kWh (kilowatt hour), which also allows consumers to 

compare products, according to the specific figure of the electricity consumption. This allows for 
comparison among similar products (e.g. similar volume or features) by their electricity 
consumption and to opt for a model which would have lower energy consumption in operation.  

Every energy label, depending on the specific product category, also contains further information about the 

product performance, providing further guidance to customers on what models to choose. 

Every energy label also contains an indication of the manufacturer and model name, making sure that we 

connect the right product with the right energy label.  
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For refrigerating appliances, energy efficiency class (A to F) and its annual electricity consumption are the 

key sets of information provided to consumers when choosing a new model.  

The “A” rating indicates the most efficient model, and “F” is the least efficient.  

 

The energy labels for refrigerating appliances could also contain information about the estimated yearly 

operating costs, listed in local currency (it is important to note that this information may not be shown on 

the label that is issued in your country). This is a more instructive value than the figure on electricity 

consumption in kWh, but consumers should keep in mind that: 

a) their electricity price may differ from the national average, and that  

b) their user habits – and thereby their final electricity consumption, will be different from the 

laboratory-measured values.  

  

INTERNATIONAL
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Content of energy labels: Refrigerators

• CARICOM „version“
Local versions with logo of national aithority

• Manufacturer and model 

name

• Energy efficiency class

• Yearly energy use
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The product’s technical documentation, user manuals, and packaging also contain additional 

information, enabling consumers to take a more educated choice.  

In the case of refrigerating appliances such as refrigerators and freezers, this mainly includes information 

about the           capacity/volume of the specific model.  

This is a crucial information, as the refrigerator size should be also selected in accordance with the number 

of household members or user habits – the larger the volume, the more energy in absolute terms may be 

needed to cool the air inside the refrigerator or freezer.  
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Air-conditioning appliances may be very energy-hungry products and it is therefore essential to look for 

more energy efficient models when making the purchasing decision.  

As for the other product categories, the energy efficiency class (A to F) and the yearly energy 

use (in kWh) are the key figures to look at.  

The energy label for air-conditioners also gives the Energy Efficiency Ratio (EER), which is an 

estimation of how much energy needs to be applied to produce cooling. 

 

The higher the EER, the better the product’s efficiency.  

 

As for all product categories, these figures should allow consumers to compare individual models within 

the same range of a product category and should motivate them to select a more efficient one.  

The QR code may lead customers to the labelling scheme website, which provides further information 

about energy labels and contacts to the national authorities. Please, note that the QR code may provide 

different information, depending on the country. See pages 16 and 48 for more information.  
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More essential information is available on the product packaging, and/or in the user manual and 

documentation, such as: 

 rated current and power input,  

 rated voltage and ac/dc supply range, and  

 warning about any hazards and handling requirements.  

 

While these figures do not relate to energy efficiency per se, they are important in allowing 

customers to choose the most suitable and appropriate model for their specific 

conditions and safety.  
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Energy labels for lighting products are a very important tool for several reasons: contrary to refrigerators 

and air-conditioners, we typically purchase lighting products more frequently, and the differences in 

product efficiency in lighting products are substantial. Also, when replacing e.g. an inefficient incandescent 

lightbulb with an efficient LED bulb, the investment usually pays off in just a few months (depending on the 

local electricity prices and the bulb’s usage hours).  

Lumens per watt provide the key indication of the product’s efficacy (efficiency) – as it declares the 

“amount” of light which is produced for each unit of electrical power (Watt) it consumes. There are large 

differences on the market, depending on the technology and quality of the product.  

Yearly energy use is the calculated figure of annual electricity consumed over a year, calculated at an 

average use of three hours per day (naturally, the real usage in every home for every lighting product will 

be slightly different, but this figure allows consumers to compare product values measured using common 

and transparent methodologies).  

Rated life is also a crucial value in the case of lighting products, due to the substantial differences 

between individual products – ranging from one thousand hours for an incandescent lamp up to 50 

thousand hours for a LED.  
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Similarly for the other product categories, lighting products packaging or accompanying documentation 

also contains further relevant and useful information.  

This includes:  

 cap type and frequency (Hz), and 

 parameters related to the light colour and colour temperature.  

 

The colour or warmth of white light is ranked on a scale (in Kelvin): Candles are around 2000K (unit “K” 

means degrees Kelvin) while daylight typically 5500K – 6500K. The majority of light sources intended for 

household use are 2700K- 2800K; while light sources intended for work-related purposes are 4000K – 

5000K.  

  



 
 

 24 

 

 

Paying attention to the selection of more energy efficient lighting products is very important for a number 

of reasons:  

 There is a ten-fold difference in energy consumption between the incandescent light bulb and an 

LED bulb, bringing high energy savings potential. 

 Typically, the payback time for replacing incandescents or halogen lamps with LEDs is very quick. 

 The lifetime of LEDs is many times (e.g. 15 to 30) longer then of the incandescents, they can be 

therefore very suitable for hard-to-reach lamp locations.  

 Incandescents are known to produce mainly heat (92-95% of energy is transformed into heat) and 

therefore the usage of more efficient lighting products may also help to improve interior thermal 

comfort and reduce costs for air-conditioning.  

 

For retailers it is important to note that the availability of incandescent and halogen lamps is restricted in 

some markets, and in some cases, they should not be offered for sale at all.  

 

Please check the legislation in your country or consult 
your National Authority. 
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As retailers, please contact your National Authority to find out the exact situation concerning 
the energy label best practice.  

 
Requirements:  

 whether it’s compulsory or voluntary in nature,  

 product categories covered,  

 availability of energy labels for specific models,  

 number of labels needed for display, etc. 

It is the National Authority who issues the official labels and who also administers the process of the energy 

label registration.  

There are two regional testing facilities for energy efficiency, which are located in 

Jamaica and Trinidad and Tobago.  
 

 
The Energy Efficiency Testing Laboratory, which is at the Bureau of Standards 
Jamaica (BSJ), is responsible for the energy efficiency testing of refrigerators, 
freezers, refrigerator-freezers, wine chillers and room air conditioners.  CARICOM 
Member States, other than Jamaica, that require energy efficiency testing services 
from this regional facility should send their appliances directly to the facility and 
notify the National Authority in their respective countries as it is the National 
Authority that will be issuing the CEE labels. 

  

In the case of Trinidad & Tobago, the Energy Efficiency Lighting Laboratory, which is at 
the Trinidad and Tobago Bureau of Standards, provides labelling inspection and testing 
of Self-Ballasted Compact Fluorescent Lamps (CFL) and Light Emitting Diode (LED) 
Lamps and again CARICOM Member States, other than Trinidad and Tobago, that 
require energy efficiency testing services from this regional facility should send their 
lights directly to the facility and notify the National Authority in their respective 
countries as it is the National Authority that will be issuing the CEE labels.  

 

 

Note: Some fees may apply for obtaining the labels, due to printing and distribution costs.   
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The following section explains how the energy labels should be made visible to the consumers so that they 

really do influence their purchasing decision.  

One key condition is to use the official CARICOM Energy Efficiency labels only, not the 

energy labels from other countries or regions, as these are based on other methodologies and standards, 

which may not reflect the local conditions (climatic, user habits, etc.).  

 

Key principles of displaying the energy labels at the points of sale include: 

 

 show the right energy label (check the model name on it) with the right product,  

 each product to be properly marked, and  

 the energy label to be fully visible, uncovered and placed on the top or front side of the product.  
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The key condition for proper and useful energy label display is to show it prior to the final 

purchase of the product – before the consumer makes his or her final decision on which model to 

buy. The energy label should motivate them to prefer a more efficient model.  If the label is not available 

to the consumer at that moment, the opportunity will be lost.  

The key issue therefore is to display the label in a showroom – or in general at the place and time when the 

product is displayed for sale and the consumer is making the purchasing decision. Sending the energy label 

inside the packaging to the customer when the product is delivered to their home would be too late to 

influence their purchasing decision.  
 

 

The energy label must be the official CARICOM Energy Efficiency label in order to 
guarantee the customer ‘s trust in the document and the system.  
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The following sections provide selected examples of how to display / or not to display the energy labels at 

the points of sale.  

  

Please note that these situations are taken from EU stores but reflect on analogical situations in the 

stores in terms of proper energy label display.  

Also please note that other product categories (which have an energy label in the EU) are also shown in 

the pictures – this is for illustration purposes as the energy labels have to be displayed in a similar 

manner also for the products in the CARICOM region.  
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The best practice rule for a proper display of an energy label is that it is placed on top or front side 

of the product (e.g. depending on its height in the case of a refrigerator). This applies to the original and 

official energy label, which should not be covered by any other information, catalogue, etc.  
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The display of energy labels should also extend to situations when the product is sold in boxes, 

e.g. in wholesale shops where the consumer can directly pick the product in its packaging and take it to the 

cashier.  

The label should also be displayed on build-in products, like build-in refrigerators for kitchen 

furniture, which are sold in kitchen studios etc. In that case the energy label should be put on the furniture 

covering the appliance, e.g. next to the price tag, rather than inside the product.  

If there are more units of the same model displayed at once, they should all bear the energy label – as it 

may not always be clear if it’s the same model, and it is also a more practical policy for every unit of a 

product on display to have an energy label.  
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One of the frequent mistakes is that the energy label is put inside of the product (a refrigerator) but this is 

not practical because the consumer may not open the product‘s door and therefore not see the energy 

label. Even if the customer opens the door, the label in such a case is not displayed in a prominent position 

and will probably not catch the customers’ attention. The labels should be all placed outside 

of the product so that the customer sees them all in front of him or her, when standing in the retailer’s 

showroom.  

  



 
 

 32 

 

 

It is important that the label, which is shown to customers, is the original and official energy label, issued 

by the National Authority.  

If the energy label is modified in any way, customers may lose their confidence in the label and the whole 

system and not take the data displayed into proper consideration.  

 

Therefore, the energy label:  

 should not be modified by the retailer,  

 should not be shown in a black and white copy,  

 should not be damaged or covered by other catalogues, leaflets, etc.  

Values (figures) on it should not be handwritten by the retailer staff or modified in any other way.  

 

Only the original formal energy labels should be used to ensure accuracy of information 

and consumer trust.  
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Another frequent mistake of wrong placement of the energy labels is to put the label to the back of the 

product or to put several different energy labels next to each other.  

Naturally, the label should be affixed to the product in such a way that its surface is not damaged 

and fully visible without endangering the design and quality of the product itself.  
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It is also important to display labels on products (e.g. smaller refrigerators or air-conditioners in wholesale 

shops) if they are sold unpacked – in boxes.  

Each such unit should have the energy label visible – on top or front side of such product displayed. The 

label should be positioned in a way that it faces the customer.  

 

As for the lighting products, which are sold in larger quantities and with 
multiple identical units displayed at shelves at the same time, please 
consult the National Authority on the proper display format.   

 

This could include either placing a sticker on each box or displaying an energy label on the shelf for every 

type of the lighting product sold. In the latter case, it should be clearly visible which lamps are “covered” 

by the respective energy label.  
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While not a formal legal requirement in the region, it is also essential to provide accurate 

energy efficiency related information in product advertisements.  

The EU-rules could serve as an inspiration:  

- Whenever a product (under specific model name) is advertised, its energy efficiency class should 

also be displayed in any visual type of advertisement.  

- Whenever the price of the product is displayed, the energy efficiency class should be indicated at 

least in the size equal to the size of the price. 

Ideally, the energy efficiency class can be indicated in the format of an arrow, replicating the respective 

arrow, including its colour, from the energy label.  
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The display of energy labels in online sales is not a formal requirement yet in the CARICOM region (as of 

July 2023), but please note that it might be included in legislation in the future, and that the display of 

energy labels in online sales is also crucial, given the growing importance of e-commerce.  

Ensuring the complete energy label is easily accessible with just one click is a recommended approach to 

enhance user readability. The label should not only be restricted to the product page but should also be 

prominently displayed in various sections of the e-shop where specific models are showcased. At the very 

least, there should be an indication of the energy efficiency class, possibly in the form 

of an arrow, allowing users to access the full label with one click.  
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A key rule for a proper display of the energy labels online is that it is shown close to the price. This 

ensures that the e-shop visitor always sees the energy label next to the crucial information, the price, and 

can judge the “value for money”.  

A good practice is to avoid placing the energy label in the product gallery or buried in the technical 

description of the product, as the consumer might simply miss it, or perceive it as a marketing information 

created by some of the businesses, leading to uncertainty about its reliability and methodology.  

  

In the EU, it is also possible to use an energy efficiency class arrow as an indication of the product´s 

efficiency. However, in that case, the class letter and colour of the arrow must match the specific 

product´s energy label. It should be also placed next to the price and the letter should be at least the 

same size as the font of the price figure.  
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In the case of the energy label, it is in the consumer’s interest to avoid too much creativity in informing 

consumers about the products´ features.  
 

Retailers should therefore avoid preparing their own pictograms or energy label elements, 
which may or may not inform consumers about the products´ energy and performance 
features. 

 

The reason for that is that the consumers might consider these to be private marketing initiatives, not 

backed by the public scheme or legal requirements and therefore not pay attention to this information.  

Additionally, if the information is displayed in various locations or presented in fragmented formats, 

consumers may not become accustomed to seeking and utilizing this valuable information during their 

purchasing decisions. This could result in a lost opportunity to influence customers precisely at the moment 

they are making their buying choices. 

Energy label graphic elements should also not be used as pictograms for an indication of other performance 

features, not related to energy efficiency, so that consumers are not confused about the meaning of such 

claims.  
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Every retailer should promote energy labels by formally displaying them at the proper 
location (both in the physical shops and in online stores) as it is in the interest of the 
consumers, the society, and the retailers as well. 

 

Typical examples of such activities could include:  

 

 

Information explaining the meaning of energy labels to customers in 

a specific online section, providing general explanatory information.  

 

  

 

Displaying leaflets or other printed materials to customers in 

retailers´ showrooms, outlets, etc.  

 

  

 

Providing interactive tools to allow customers to choose more efficient 

models, such as e.g. running cost calculators, search features, apps, etc.  
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Retailers should use truthful, accurate, and verifiable information in all of their marketing 
and communication activities. 

 

Energy labels are a natural choice for this information, as they provide clear and concise information about 

a product's energy consumption and performance. Be aware that the national authorities are allowed to 

take corrective actions in case of dishonest marketing practices being observed on the market.  
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Energy labels as a tool to help consumers save money, protect the environment and contribute to energy 

independence are the key arguments used in communication campaigns organised by retailers, suppliers 

or other actors.  

It is up to each retailer to decide on the format of a communication campaign featuring energy efficiency 

parameters, but such campaign also promotes the retailer itself as a business which does not only want to 

sell more products, but which is bringing its clients a better value.  

 

If you would like organize energy label-related communications activities, please, do 
contact your National Authority, as they either may have information and/or materials that 
can be made available for your use, or even may plan to organise some communication 
activities, in which case you could have an opportunity to collaborate and follow up. 
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The following section provides an overview of communication materials prepared in the recent years by 

CROSQ, in collaboration with PTB, and other partners.  

All these materials have been prepared to inform customers – both household and professionals – about 

the advantages of energy efficient products.  

 

 

Please note that you may download these and other materials in full resolution from 
the following website - https://energy.crosq.org/downloads/.  

 

  

https://energy.crosq.org/downloads/
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These communication materials provide examples of messages to be used in communication activities – 

from general support to energy efficiency, to specific advantages and features associated with energy 

efficient products - https://energy.crosq.org/downloads/.  

 

The aim is to make the consumer aware of the opportunities and to feel 

engaged about making the proper choice.  

  

https://energy.crosq.org/downloads/
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The marketing materials are available (https://energy.crosq.org/downloads/) in various formats and forms, 

and can be distributed to consumers in printed or electronic forms, as advertisements, parts of catalogues, 

etc.  

  

https://energy.crosq.org/downloads/
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The availability of various information materials provides the opportunity to choose the most suitable ones 

in terms of format, length, and level of detail to the respective target group.  

This example of communication materials delivers specific information for consumers to consider when 

purchasing new products. Having access to such information can build up consumer motivation over time 

to prefer more efficient products and actively seek related information.  
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One of the most useful types of materials to be made available to customers can be the ones explaining 

energy label content in full detail – providing a brief explanation on each feature and parameter 

listed on the energy label.  

This format provides the readers (customers but possibly also new retailer staff) with the opportunity to 

understand the content, intentions and structure of the label in the full format.  

Availability of such material(s) also increases confidence of the users as it indicates that the label scheme is 

a transparent one, carefully designed, thoroughly evaluated and backed by public authorities.  
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Please note that it is possible for retailers to develop and use their own communication materials, but 

please follow the requirements indicated on the slide. 

 

If you interested in using the communications materials, please do contact 
your National Authority, so that they are informed about your actions, and 
that even a cooperation possibility could be evaluated.  
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Each of the energy labels contains a QR code that can be scanned by a smart phone.  

For all participating countries, except Jamaica, the QR code leads to the indicated website - 

https://reeltesting.crosq.org/, the aim of which is to educate consumers about the general aims and rules 

of the energy label scheme, as well as to provide contacts to the national authorities. In the case of Jamaica, 

this code serves the purpose of formal compliance evaluation by the National Authority and also provides 

consumers with access to additional information about the product.  

 

 

Please note, that the website is currently still being populated. It contains a list of 
individual products which will bear the energy label. This will allow consumers and 
indeed also the retailers, to search the database of products and look for the energy 
label related information for individual models.  

 

 

  

Work in Progress

https://reeltesting.crosq.org/
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It is important that the labels that you provide to your customers at the points of sale are the official 

national energy labels only.  
 

The usage of energy labels developed for other countries / regions / jurisdictions, even if 
contained inside the product´s packaging, is not appropriate. 

 

The reason for this is that such labels are developed based on different legal requirements, different 

technical standards and testing procedures, and different climate conditions and user habits. Therefore, 

the label from another country or region or indeed continent would not provide accurate and sufficient 

value to local customers. The customers may even be perplexed about different values on the labels when 

they compare them, and the local National Authority will not be able to verify the values claimed on such 

labels.  
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Please, contact your national authority, or the CROSQ on the regional level, on any issues 
related to energy labels – from the availability of labels for specific models, to the formal 
requirements of proper energy label display or the opportunities to collaborate in organising 
energy label awareness activities. 

 

 

 


